
company listed its investment 

range from $6,000 to $80,000 

with $6,000 as the minimum 

capital required. It's been 

franchising since 2007. 

4. Bearclaw Coffee Co. brought 

one of its oversized mobile units 

to the show. The specialty coffee 

company, based in Chelsea, 

Michigan, also has drive-thru 

restaurants. There are 26 units 

open, including three corporate­

owned locations. 

s. Austin Ivey, the 16-year-old 

son of Virginia Barbeque Founder 

and CEO Rick Ivey, took the 

leftover food they were giving 

away as samples at their booth 

to the Luther Place Memorial 

Church. After feeling guilty 

about throwing away so much 

good food after the first night of 

the show, Austin came up with 

the idea to donate the food to 

the homeless. His idea resulted 

in 90 homeless or extremely 

low-income women being fed at 

the N Street Village, the women's 

shelter run out of the church six 

blocks from the D.C. Convention 

Center where the show is always 

held. 

6. Allen Bonk, director of 

business golf, Parmasters Golf 

Training Centers, based in 

Vancouver, BC, Canada. All the 

staff wore pink golf sweaters, 

not the team's first choice, Bonk 

said, but fortunately all the sales 

guys were comfortable in their 

masculinity, he quipped. 

7. Toshi Hayakawa, president 

of Reins International U.s.A., 

developer of Gyu-Kaku, a 

Japanese import that serves 

Korean-style barbecue that 

diners cook at their own tables, 

was a first-time exhibitor at the 

show. The U.s. branch of the 

company is located in Gardena, 

California. 

8. Sandella's flatbread served 

oversized samples of its panni 

sandwiches. Working the booth 

were Maurice Garnett (who 

looks like he should be related 

to Boston Celtic starter Kevin 

Garnett), Annette Perzan and 

Kristin Martonik. The concept, 

which has 135 locations open, 

was founded in West Redding, 

Connecticut, in 1994. 

9. Daniel, Brian and Rachel Pae in 

Firehouse Subs firefighters hats. 

Rose rae and her husband were 

walking the show to see what 

concepts might interest her. Her 

youngest child is almost ready 

for school, so she's looking to 

find an opportunity. What struck 

her fancy? "1 liked Baja Fresh, but 

there are so many concepts out 

there," she said. 
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